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ScopeMarkets
Logo Variations

Stacked

Symbol SC{:_PE SC_ :}PE
| MARKETS RYAGL RS

GLOBAL ONLINE TRADING eiNelzrXSyel Imi\I-Nyniiie;

Horizontal

SCOPE MARKETS

G LOBA AL O NLI NE T RADING

SCCPE MARKETS

G LOBA AL O N LI NE T R ADIN
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ScopeMarkets

Clear Area

The logo will always be surrounded
by minimum clear space separating
it from other objects and elements
SO it can be clearly identified.

This clear space should be kept free
of all type, graphic elements, rules S‘ 2 P E M A R KE I S
and detailed areas within illustra-

tions and photography. G L O B A L O N L | T R AD

A SCCPE
SMy MERKETS

GLOBAL ONLINE TRADING
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ScopeMarkets

Minimum Width

The minimum stacked logo width for
print is 25mm and 75px for digital.
The minimum horizintal logo width
for print is 40mm and 120px for dig-
ital. The minimum size for the logo
should only be used for applications
with limited space available, the logo
should never be set smaller than
these sizes.

SCOPE
MARKETS

GLOBAL ONLINE TRADING

25mm

SCOUPE
MARKETS

GLOBAL ONLINE TRADING

75px

SCOPE MARKETS

G LOBAL O NLINE TRADING

40mm

SCOPE MARKETS

G LOBAL ONLINE TRADIN

120px
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Alternate Versions

The reversed logo can effectively be
used over an image and is the pre-
ferred choice of logo for this appli-
cation. However, when this is done
the underlying image must be sim-

ple and not overly detailed. This will C_fl\_P E M A R ET
ensure that the logo stands out. \/
OBAL O T

Monotone logo black

Monotone logo on black
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Incorrect Use

SCOCPE MARKETS

GLOBAL ONLINE TRADING

Do not alter the color of the logo in
any way.

Do not squash or scretch the logo.

Do not use drop shadow or
effects on the logo.

SCUPE MARKETS

GLOBAL ONLINE TRADING

Do not squash or scretch the logo.

{\—PgM RTRAD\NG
B

cL© AL

Do not rotate the logo.

Do not use colour logo in any similar
colour background.
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ScopeMarkets

Primary Colours

PANTONE Black 2 C

Color values:
RGB: 5147 33
HEX/HTML: #332F21

CMYK: 48 53 84 84

PANTONE
Black 2 C

PANTONE Bright White

Color values:
RGB: 255 255 255
HEX/HTML: #FFFFFF

CMYK:0000

PANTONE
11-0601 TCX
Bright White

PANTONE Bright Red C

Color values:
RGB: 249 56 34
HEX/HTML: #F93822

CMYK: 085950

PANTONE
Bright Red C

PANTONE 2287 C

Color values:
RGB: 91 1970

HEX/HTML: #5BC500

CMYK:58 01000

PANTONE
Black 2 C

PANTONE 7549 C

Color values:
RGB: 255 182 0
HEX/HTML: #FFB600

CMYK: 0221000

PANTONE
7549 C

PANTONE 2925 C

Color values:
RGB: 51 47 33

HEX/HTML: #009CDE

CMYK: 751800

PANTONE
2925 C
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Primary Font

Adriamna - AgBbCcDdEeFfGgHhliJjKkLIMmNnRN
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890(1?@#$%" &*)

Secondary Font

ropPins - AaBbCcDdEeFfGgHhlIiJjKkLIMmMNN
OoPpQQRrSsTtUUVVWWXXYYZz
1234567890(1?@#$ %A&*)
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